
One of the major challenges faced by the Cambodian rice 

market system is reflected by communication infrastructure. And 

in such system, traders are the only ones knowledgeable on 

prices and market trends, and the farmers find themselves

marginalized in the market chain. Farmers have no power to 

dictate or negotiate the price that they want for their grains.

With an ADB-funded project aimed at improving farmers’

livelihood, the project team piloted the use of market 

information. In doing so, farmers are thus put in a better 

negotiating position when selling their products. 

Methodology 

Through the International Rice Research Institute and 

Cambodia’s Ministry of Agriculture, Forestry, and Fisheries 

(MAFF), a project on improving the market information system 

was implemented. Using communication tools such as fax, 

email, and mobile phones, market data on paddy and milled rice 

in 11 national markets across Cambodia were collected in 2008. 

Market boards were placed in eight target villages with four 

villages in each province.  Constant price monitoring was done 

and the information were relayed to project sites. The MAFF 

staff compiled the price trends in village markets, provincial 

markets, and the Phnom Penh market. The prices were then 

posted on the boards installed at the village. The farmers used 

the posted information to countercheck and determine market 

price for their paddy and milled rice. The process is summarized

in the figure. 

Results

Of the 182 respondents from the project and non-project sites, 

some 87.1% from the project sites said that they used the 

market information boards. Although the paddy/milled rice 

buyers still dictate the selling price, it is never lower than what is 

written on the market information boards. This resulted in a 

higher selling price of paddy in the project sites compared with

control sites (see table 1). A year after the project ended, key

farmers from one of the target villages attested that the market

information boards are still useful. However, managing the 

market information system without the project support remains 

to be a challenge.
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Farmers look at the market information boards to find out       

the current rice prices.

Conclusion

Through the combined use of new media tools, a more 

systematic market information system was achieved through 

the use of market information boards. Farmers who used the 

boards benefited by getting a higher output price for their 

outputs. Managing the information system at a lower cost 

remains a big challenge. Varietal selection based on prices 

posted on the boards needs to be evaluated as well. 
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Table 1: Price of paddy rice, by site and province

***Significant at 1% level 


